












Marketing Award Recognition Nomination 

The Active&Fit® Blog Launch 
 

American Specialty Health’s (ASH) Active&Fit® program has long served as a trusted fitness 
benefit for millions of members nationwide, connecting people to aBordable, flexible ways 
to stay active at every stage of life. As the program continues to grow, the national 
HealthTech company recognized an opportunity to extend the Active&Fit experience 
beyond enrollment and gym access—meeting members and prospects earlier in their 
wellness journey through content designed to educate, motivate, and inspire. To bring that 
vision to life, ASH turned to its internal marketing agency, Engage! Creative Group, to 
launch the Active&Fit Blog—a new content marketing platform built to support brand 
growth while delivering tangible value to American adults navigating modern health and 
wellness challenges. 

Launching a new blog in the crowded wellness content landscape required more than 
producing articles, it demanded a clear point of view. One of the earliest and most complex 
challenges was persona definition. Active&Fit serves a diverse audience, ranging from 
fitness enthusiasts to individuals just beginning to prioritize their health, spanning multiple 
generations and life stages. The risk was creating content that felt either too niche or too 
broad—ultimately resonating with no one. 

At the same time, the blog needed a distinct voice and visual identity. While Active&Fit has 
an established brand, the content platform needed to feel more lifestyle-oriented and 
modern without becoming intimidating, overly clinical, or aspirational to the point of 
exclusion. The blog also had to integrate seamlessly into an existing ecosystem of organic 
social, paid media, and email—each with its own role and audience expectations. 

Engage! Creative Group grounded the blog’s strategy in a combination of data, customer 
insights, and brand intuition. Rather than centering content on fitness extremes, the team 
aligned around a shared mindset: people who value balance, sustainability, and long-term 
well-being. This persona-led approach ensured the blog could meet readers where they 
are—whether restarting a routine, managing busy schedules, or redefining what wellness 
looks like in their lives. 

From a creative standpoint, the team intentionally prioritized approachability and 
authenticity. Visuals and storytelling were designed to reflect real life rather than idealized 
outcomes, creating content that felt inviting instead of prescriptive. A flexible editorial and 
design framework allowed the blog to scale across channels while remaining cohesive with 
the broader Active&Fit brand experience. 



Collaboration was central to execution. Marketing and its interdepartmental partners on 
the Clinical Health Information editorial team worked closely on the design and writing 
aspects to ensure that each article would be engaging, accurate, and aligned both with 
brand standards and consumer expectations. The result was a content engine capable of 
sustaining a weekly publishing cadence without sacrificing quality. 

The Active&Fit Blog launched in late September 2025 with a set of cornerstone articles and 
an established editorial roadmap. Early performance demonstrated strong momentum, 
driving tens of thousands of unique visitors to the blog and quickly building a subscriber 
base. Content consistently supported SEO growth, website traBic, and cross-channel 
engagement, validating the strategy and laying a foundation for long-term scalability. 

Beyond metrics, the blog became a strategic asset—providing a steady stream of evergreen 
content that could be leveraged across email, social media, and paid campaigns, while 
reinforcing the Active&Fit role as a credible, supportive wellness partner. 

The success of the Active&Fit Blog is not simply about launching a new marketing channel, 
it’s about enhancing the member experience. By delivering relatable, actionable wellness 
content, the blog helps prospects and members feel supported long before they enroll in a 
program or step into a gym. The blog is designed to help people reduce intimidation and 
build confidence, while reinforcing the idea that wellness is not all-or-nothing—rather a 
series of achievable, sustainable choices.  

Through thoughtful strategy and execution by Engage! Creative Group, the Active&Fit Blog 
transformed content marketing into a meaningful extension of the brand promise to create 
a better, more human experience for the people it serves. 
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